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Content is one way to demonstrate your brand’s integrity and help your audience trust
your business, in Conclusion: quality content leads to higher ranking and higher
conversions.

First Part: Content Management System (CMS):

A Content Management System (CMS) allows for the uploading, editing, and
publishing of content, generally to a website. The functionality of the system can vary
based on its primary use, but mostly allow users to collaborate on content, track
usage/editing, format content, modify search and retrieval terms, etc. Content
management systems are an integral software platform used primarily to manage the
access and publishing of informal learning content. They also allow authors of
content, subject matter experts, and content managers the ability to modify, upload or
remove content, which is particularly useful for those who know Hypertext Markup
Language (HTML).

This course provides PR practitioners with a thorough grounding in content
management. It will show the importance of valued content as a constituent of any PR
program, as well as providing guidelines on developing a content strategy framework,
content curation, creation and distribution, available tools and the measurement and
evaluation of any PR-driven content marketing efforts.



The second Part of this course is Content Marketing:

Content Marketing is aimed at building authority, amplifying the message, acquiring,
and retaining the intended audience. Well-written Marketing Content helps building
the reputation of a trusted advisor.

This Advanced Content Marketing Course trains participants to produce compelling
and impressive Marketing Content, concentrating on the vital strategies, tactics, and
best practices that a writer needs to create and enhance content marketing efforts.
This course also helps participants learn various aspects of planning and executing
Content Marketing strategies with greater efficiency and impact, guiding participants
to harness the power of words to disseminate information and create impressive
marketing content.

The learning objectives of this Content Management & Content Marketing Course are:

Create interesting and compelling Marketing Content

Identify Prospects and create an effective Content Marketing Strategy

Create messaging and appropriate content guidelines

Learn how to find industry influencers and identify promotional opportunities



Learn content marketing strategies, tactics, and best practices to produce
effective content

Learn how to develop appropriate content for each type of audience segment
Create best practices for content across media types, including social media,
images, etc.

the main principles of content marketing and how it can be used in PR

how to integrate content into a PR program.

how to create and implement a content plan

the principles of corporate storytelling

available tools and what they can be used for

Content measurement and evaluation.
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